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Global warminG 
strippinG coral from 
Great barrier reef

In yet another indication of what global 
warming is doing to our planet, researchers are 
reporting that Australia’s Great Barrier Reef has 
lost more than half its coral since 1985.

The findings highlight how even the world’s 
most protected marine areas are under assault 
from natural forces and causes linked to the 
human activity. The Great Barrier Reef is the 
world’s largest coral reef ecosystem, featuring 
nearly 3,000 individual reefs within 133,205 
square miles. A third of the Great Barrier Reef 
Marine Park is off-limits to fishing and collect-
ing. C-3

FINAL EDITION
$1.00

By Tim Knauss 
Staff writer 

A state agency will report today 
that Syracuse officials continue to 
flout civil service rules by keep-
ing more than 100 employees on 
the payroll of the Syracuse Urban 
Renewal Agency when they actu-
ally work for the city.

The report by the state 
Authorities Budget Office, sched-
uled for public release this morn-
ing, also says the city “appears 
to misuse various grant funds” 
to pay personnel costs for some 
employees of the urban renewal 
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local
Email inquiry: 
Oswego State 
threatened to suspend 
a journalism student 
over an email he sent 
to gather information 
to profile a coach. A-3 

Recognizing 
veterans: A Veterans 
Day ceremony at 
Syracuse University 
honors those who have 
served in the military 
and their families. A-6 

Smart Apples: In an 
initiative to increase 
graduation rates at 
Nottingham High 
School, the school’s 
Class of 1961 pledges 
$27,000 to buy iPads 
for students. A-3

Petraeus shocked: 
Ex-CIA Director David 
Petraeus was surprised 
to learn that his 
biographer and lover, 
Paula Broadwell, was 
suspected of sending 
threatening emails to 
Jill Kelley (pictured), 
a friend of Petraeus 
whom Broadwell saw 
as a romantic rival.  
A-11 

nation can dreams of  
onondaGa lake’s potential  
finally come true? 

By Paul Riede 
Staff writer 

I
n a 1928 report proposing a parkway 
around Onondaga Lake, Joseph A. 
Griffin said working to reclaim the 
polluted lake was one of his “keen-

est pleasures.”
“In my travels overseas, I have 

viewed the beauty of the lakes of 
Scotland, Ireland, Switzerland, 
Germany and Italy and have seen what 
has been done in these countries in 
providing for all time the enjoyment 
of these gifts of nature,” he wrote. 
“We can have equal opportunities in 
Onondaga County.”

Griffin, chairman of the Boulevard-
Parkway Committee, envisioned far 
more than just a road around the lake. 
His report included plans for bathing 
beaches; fishing and canoeing; horse 
trails; playing fields and crew races. 
He saw an “aerodrome and aviation 
school” at Lakeview Point, on the west-
ern shore, and a seamless connection 
between the state fairgrounds and the 
lake.

The revitalized lake would draw 
“thousands of Onondagans and hun-
dreds of thousands of tourists,” he pre-
dicted.

Griffin was hardly alone in his 
lake dreams. Even as generations of 
Syracusans stood by as industrial waste 
and municipal sewage piled up in the 
water and along the shore, they imag-
ined bringing back the glory days at the 

meetinG 
What: FOCUS Greater
Syracuse presents citizens’ 
visions of Onondaga Lake from 
1928 to 2012, and Honeywell 
International Inc. updates its 
lake cleanup. 

Where: Common Council 
Chambers, Syracuse City Hall, 
233 E. Washington St. 

When: 7:30 p.m. Friday. 

AfTER DECADEs Of 
Big iDEAs AND liTTlE 
pROgREss, ClEANup 
BY HONEYwEll 
iNTERNATiONAl iNC. 
MigHT sET THE sTAgE 
fOR ACTiON

PLAnS, BotH BIG and small, have been proposed for nearly a century to revitalize Onondaga Lake. With a lake 
cleanup under way, new ideas are being sought for how to best utilize the urban waterway. 

The glory days never returned, 
of course. The lake just kept get-
ting dirtier.

Now, as Honeywell 
International Inc. digs con-
taminated muck out of the lake 
around the clock and the com-
pany, the county and the state 
promise a clean lake within the 
decade, the county is revisiting 
those dreams and trying to add 
to them.

FOCUS Greater Syracuse, 

using a $20,000 grant from the 
county, has taken another look at 
dozens of studies generated over 
the years that include citizen 
hopes for the lake. And it has 
circulated and collected 1,100 
questionnaires asking people 
what their hopes are.

The group will have a report 
for the county executive and the 
county Legislature by Jan. 1. It 
will present a preview of its find-
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sports
Championship 
weekend: Josiah 
Williams and the 
Jamesville-DeWitt 
football team looks 
to keep its unbeaten 
season alive tonight 
as the Section III finals 
kick off at the Carrier 
Dome. Three games 
are on tap for Saturday 
at the Dome, including 
the Class AA clash. B-1



Based on market penetration, 
syracuse.com is one of the Top 10 

most-visited websites in the country.1

syracuse.com 9wsyr.com ynn.com cnycentral.com

29% 23%50% 24%

syracuse.com is Central New York’s most 
popular local news and information site.2

Based on market penetration,                     
The Post-Standard is one of the Top 10  
best-read newspapers in the country.3

The Post-
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The Post-
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Daily
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The Post-Standard reaches more Central New Yorkers than 
the entire one-day audience of any TV or radio station.4

1. The Media Audit: News Release, April 10, 2012 “Newspaper Websites Continue to Dominate Local Web”
2. The Media Audit: Nov. ’11 – Dec. ’11 Onondaga, Madison, Oswego Counties.

3. Statista.com 2012 Partner of DowJones: “Top 10 U.S. Newspapers by Market Penetration”.
4. Scarborough Research ’12: Release 1 April ’11 – March ’12 Onondaga, Madison, Oswego Counties.

Top 10 in the USA.
#1 in Central New York.
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Looking forward to working with you,

The Post-Standard and syracuse.com have come together as the Syracuse Media Group, 

a new company creating advertising solutions with more expertise and more reach.

More Feet on the Street Means More Expertise 

This digitally-focused news and advertising company has more journalists than any other  

local news organization and more advertising professionals than any other local media company.   

More News and More Ads Mean More Reach

Customers of The Post-Standard receive a complete report of news, advertising  

and features on Tuesdays, Thursdays and Sundays (in print) — plus digital delivery  

of the ePost-Standard seven-days a week.

Visitors to syracuse.com enjoy more news, views and conversations  

— plus connections to advertisers with messages just for them.    

More Tools  for Today’s Advertisers 

From web, mobile, search and social to newspapers, magazines, email and more,  

you will receive the latest digital and print marketing solutions with one order, one bill,  

one team of research, design and media professionals, and one goal — growing your business.

More to the Story

To become a digital marketing leader, join us on our journey. Take advantage of our record  

of success as we lead the transformation of the Central New York media marketplace.  

To learn more,contact your account executive, email sales@syracuse.com or call 315-470-0032.
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In yet another indication of what global 
warming is doing to our planet, researchers are 
reporting that Australia’s Great Barrier Reef has 
lost more than half its coral since 1985.

The findings highlight how even the world’s 
most protected marine areas are under assault 
from natural forces and causes linked to the 
human activity. The Great Barrier Reef is the 
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that Syracuse officials continue to 
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ing more than 100 employees on 
the payroll of the Syracuse Urban 
Renewal Agency when they actu-
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has been done in these countries in 
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His report included plans for bathing 
beaches; fishing and canoeing; horse 
trails; playing fields and crew races. 
He saw an “aerodrome and aviation 
school” at Lakeview Point, on the west-
ern shore, and a seamless connection 
between the state fairgrounds and the 
lake.

The revitalized lake would draw 
“thousands of Onondagans and hun-
dreds of thousands of tourists,” he pre-
dicted.
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water and along the shore, they imag-
ined bringing back the glory days at the 

meetinG 
What: FOCUS Greater
Syracuse presents citizens’ 
visions of Onondaga Lake from 
1928 to 2012, and Honeywell 
International Inc. updates its 
lake cleanup. 

Where: Common Council 
Chambers, Syracuse City Hall, 
233 E. Washington St. 

When: 7:30 p.m. Friday. 

AfTER DECADEs Of 
Big iDEAs AND liTTlE 
pROgREss, ClEANup 
BY HONEYwEll 
iNTERNATiONAl iNC. 
MigHT sET THE sTAgE 
fOR ACTiON

Lauren Long / The Post-Standard 

PLAnS, BotH BIG and small, have been proposed for nearly a century to revitalize Onondaga Lake. With a lake 
cleanup under way, new ideas are being sought for how to best utilize the urban waterway. 

The glory days never returned, 
of course. The lake just kept get-
ting dirtier.

Now, as Honeywell 
International Inc. digs con-
taminated muck out of the lake 
around the clock and the com-
pany, the county and the state 
promise a clean lake within the 
decade, the county is revisiting 
those dreams and trying to add 
to them.

FOCUS Greater Syracuse, 

using a $20,000 grant from the 
county, has taken another look at 
dozens of studies generated over 
the years that include citizen 
hopes for the lake. And it has 
circulated and collected 1,100 
questionnaires asking people 
what their hopes are.

The group will have a report 
for the county executive and the 
county Legislature by Jan. 1. It 
will present a preview of its find-
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By Paul Riede 
Staff writer 

I
n a 1928 report proposing a parkway 
around Onondaga Lake, Joseph A. 
Griffin said working to reclaim the 
polluted lake was one of his “keen

est pleasures.”
“In my travels overseas, I have 

viewed the beauty of the lakes of 
Scotland, Ireland, Switzerland, 
Germany and Italy and have seen what 
has been done in these countries in 
providing for all time the enjoyment 
of these gifts of nature,” he wrote. 
“We can have equal opportunities in 
Onondaga County.”
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