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Regional President
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Getting Started

George Kuhn

Owner & President

Drive Research
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What are we going to cover today?

o Overview of the survey to Northeast markets

o Consumer sentiment around COVID-19

o Consumer time spent with a variety of media

o Consumer spending in verticals

o Other consumer insights

o How to explore further?

o Q&A

30 minutes
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Consumer Survey Background
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3

1200

400

Northeast Markets

Survey Responses

Responses by Market

Note: Survey sample was Census representative in each market.



Feelings on COVID-19 Quarantine

How would you describe your COVID-

19/Coronavirus quarantine in one word or phrase?
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Gen X
44 to 55 Years of Age

Top Word by Generation

Gen Z
18 to 24 Years of Age

Millennial
25 to 43 Years of Age

Boomers
56 to 74 Years of Age

Traditionalists
75 Years of Age or Older

Boring

Bored

Bored

Bored

Boring



How Long Will the COVID-19 Disruption Last?

3%

19%

31%

18%

9%
7%

2% 2% 1%

8%

April May June July August September October November December 2021 or Later

Note: Fieldwork conducted April 6 to 8, 2020.

When do you expect the COVID-19/Coronavirus crisis to end and 

life to return to normal in your community?

1:2 believe it will last 

into July or later 
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Level of Concern with COVID-19

How concerned you are about each of the following?

97% 94% 67%86%

Economy Family’s Health My Health Job/Job Market
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Icons note markets and age groups 

most likely to mention concern.



Consumer Time Spent Since COVID-19 Started

61%

58%

58%

55%

54%

53%

43%

41%

41%

30%

16%

12%

35%

37%

38%

42%

39%

43%

52%

54%

47%

63%

66%

77%

Television Streaming (Netflix, Hulu, Disney, etc.)

Television (Broadcast or cable networks)

Social media (Facebook, Instagram, etc.)

Online searches (Google, Bing, etc.)

News websites

Smartphone apps

YouTube

Email

Online shopping

Audio streaming (Podcasts, Pandora, Spotify, etc.)

Radio (local stations)

Newspaper

More Time No Change Less Time

How has your time spent with each of the following changed during the COVID-19/Coronavirus crisis?

Icons note markets and age groups most 

likely to spend more time with each channel.
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Consumer Purchasing Since COVID-19 Started

How has your purchasing/shopping behavior changed since the COVID-19/Coronavirus crisis began?

54%

52%

31%

27%

20%

18%

17%

17%

16%

8%

7%

6%

6%

12%

6%

10%

10%

18%

8%

24%

53%

8%

23%

15%

40%

27%

Groceries

Household supplies and cleaning

Health, wellness, and personal care

Entertainment services (streaming, on-demand, etc.)

Alcoholic beverages

Over-the-counter medicines

Home improvement projects (indoor or outdoor)

Restaurant (to-go, takeout, fast food, etc.)

Pet products

Home electronics and technology

Kids and baby products/toys

Apparel

Beauty products

Buying More No Change Buying Less
Icons note markets and age groups most 

likely to buy more with each category.
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Will COVID-19 Create Broader Competition?

Indicate your level of agreement with the following statement: “With more professional service 

organizations (lawyers, accountants, financial advisors, consultants, etc.) offering virtual meetings 

and video chats, I am more inclined to search outside of my local area for these solutions.”

11%

26%

49%

8% 6%

Strongly agree Somewhat agree Neither agree nor disagree Somewhat disagree Strongly disagree

1:3 will search 

outside the 

local area
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Usage of Stimulus Checks

34%

34%

33%

21%

21%

12%

9%

9%

8%

8%

4%

3%

3%

4%

Groceries/food

Other bills (internet, phone, utilities, etc.)

Save it for emergency fund

Pay off loans/debt (student loans, credit card, etc.)

Rent/mortgage

Not eligible/will not receive

Home improvement(s)

Buy product(s)/service(s) from local/small businesses

Save it for a future vacation/trip

Invest it

Buy home entertainment (TV, smartphone, gaming, etc.)

Use it for a new vehicle purchase/lease

Save it for a future downpayment for a home

Other(s)

How do you plan to use the money received from your 

2020 government stimulus check? Select all that apply.

The top 5 

were all living 

expenses

13



COVID-19 Education, Healthcare, Banking Impacts

44% 64% 36%

Have taken or would 

consider taking online 

courses or training to 

further skills or education 

since COVID-19 hit

Are more likely to consider 

using telemedicine or 

digital healthcare since 

COVID-19 hit

Are using digital 

banking products at 

their financial institution 

more since COVID-19 hit
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Icon notes market more likely to 

take online courses or training.



WFH During COVID-19: Will It Last?

16% 17%

30%

10%

27%

Employer will be much

more open to allowing

employees to work from

home

Employer will be somewhat

more open to allowing

employees to work from

home

No change, I previously

worked from home for my

employer

Employer will not allow

employees to work from

home after the crisis is over

My job/employer does not

allow work from home

options

Which of the following best applies to your job/employer 

once the COVID-19/Coronavirus crisis is over?

Nearly 2:3

15



3 Takeaways for the Road

 Communicate differently. Be helpful. Offer advice.

 Find opportunities within channels which attract viewers.

 Think long-term without forgetting the short-term.
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Thank You! Questions and more information
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Gareth Charter

Vice President Sales

marketing@masslive.com

Michele Sardinia

Vice President Advertising

info@advancemediany.com

Bob Geiger

Vice President Sales

pamediagroup@pennlive.com

Sourcing this study: A national survey commissioned by Advance Local and Drive Research with 

1,200 adult consumers in the Massachusetts, Upstate New York, and Pennsylvania markets.

https://www.advancelocal.com/
driveresearch.com

